
FOR IMMEDIATE RELEASE 
 
YOUR FAVORITE TEEN MAGAZINE IS ALL GROWN UP: TEEN VOGUE RETURNS 

TO PRINT AFTER TEN YEARS 
 
NEW YORK, NY (June 15, 2027) — Clear some space on your coffee table! After a decade 
away from newsstands, Teen Vogue is officially making its return to print. The magazine that 
once filled bedroom walls with celebrity posters and inspired countless fashion experiments is 
back for a new generation, with its first print issue arriving September 7, 2027. The relaunch 
brings together everything readers loved about the original magazine with the fashion, culture, 
and conversations shaping young people today. 
 
First launched in 2003 as a sister publication to Vogue, Teen Vogue quickly became a defining 
part of growing up in the 2000s and 2010s. From its celebrity cover stars and fashion editorials to 
its beauty advice and trend reporting, the magazine gave young readers a window into the worlds 
of fashion and entertainment. As its audience grew, so did its coverage, expanding into politics, 
activism, identity, and social issues. Although Teen Vogue ended its regular print run in 2017, its 
influence on youth culture has continued well beyond the pages of the magazine. 
 
From vinyl records to film photography, younger generations are embracing physical media 
again, and magazines are finding their place in that revival. Teen Vogue is bringing back the 
experience of flipping through glossy pages, dog-earing favorite stories, and keeping an issue 
long after the next one comes out. For longtime readers, it's a chance to reconnect with a 
magazine they grew up with, while a new generation gets to experience the excitement of 
discovering it in print for the first time. 
 
The September issue will feature original fashion editorials, celebrity interviews, beauty 
coverage, and reporting on the issues that matter most to young people today. Readers can also 
expect a few familiar touches, with archival imagery and nods to some of the magazine's most 
memorable moments woven throughout the issue. The result is a celebration of Teen Vogue's past 
and a look at where the publication is headed next. 
 
To celebrate the return, Teen Vogue is planning a series of events and activations leading up to 
the September release, including an exclusive cover reveal, collaborations with creators and 
influencers, and a launch event in New York City. The campaign will invite readers to share their 
favorite memories of the magazine, revisit iconic covers, and celebrate the return of a publication 
that helped define their teenage years. 
 
The first issue will hit newsstands on September 7, 2027, with a retail price of $11.99. Copies 
will be available at select Barnes & Noble locations, independent bookstores, and specialty 



newsstands nationwide, as well as online through Teen Vogue. For readers looking for something 
extra special, a limited-edition collector's cover inspired by the magazine's early print editions 
will be available exclusively online while supplies last. 
 
ABOUT TEEN VOGUE: 
Founded in 2003 by Condé Nast, Teen Vogue began as a fashion and beauty publication for 
younger readers before expanding its coverage to include entertainment, politics, identity, 
activism, and social issues. The magazine became known for its combination of celebrity culture, 
fashion journalism, and reporting on issues affecting young people. Following the end of its 
regular print edition in 2017, Teen Vogue continued publishing digitally and joined Vogue.com in 
2025. 
 
ABOUT CONDÉ NAST: 
Condé Nast is a global media company whose portfolio includes Vogue, The New Yorker, Vanity 
Fair, GQ, Wired, Architectural Digest, and Teen Vogue, among other publications. Through its 
print and digital media brands, the company produces journalism and storytelling across fashion, 
culture, entertainment, technology, and lifestyle. 
 
 


